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Casiano Communications Inc. (CCI) inaugu-
rates Thursday a revamped CARIBBEAN 

BUSINESS website that gives readers easier and 
quicker access to the publication’s content and 
up-to-the-minute fi nancial and general news, as 
well as interactive advertising.

The www.caribbeanbusiness.pr website was re-
designed to provide the business community and 
other readers with a greater variety of information 
that can be retrieved in the electronic platform 
that suits their location, whether at home, at work 
or during travel.

Starting March 24th, a mobile version of the 
website will also be available to the growing num-
ber of busy readers who usually get their news 
through smartphones and tablet computers.

“The site is designed to serve as a dynamic 
and powerful tool to help our readers make 
sound business decisions,” said CCI Chairman 
and CARIBBEAN BUSINESS Editor-in-Chief 
Manuel A. Casiano. “It’s what CARIBBEAN 
BUSINESS has always been about since we 
began 38 years ago. Today, we’re bringing that 
same energy and purpose to the upgraded ver-
sion of CB online, including mobile phones and 
tablets, which we know are tools used by business 
people every day.”

The CARIBBEAN BUSINESS Internet site 
was launched more than a decade ago as www.
puertoricowow.com, the second Web portal to 
be launched on the island, and is currently the 
most complete English-language news website 
in Puerto Rico.

The website pages were redesigned to better po-
sition advertising, which will now be confi ned to 
the right side of the page. The local, national and 
international news section headings and boxes on 
the main site are bigger and more prominently 
displayed. A bigger and bolder CARIBBEAN 
BUSINESS logo tops the main page, accompanied 

by a single slogan: “Knowledge is profi t.” The 
box color scheme has been changed from orange 
to blue.

The Top Story section box, which previously 
displayed a single news story headline, some text 
and a photo, was replaced with a Latest News 
box that prominently features three interchanging 
photos overlapped with headlines. These stories 
should change about every half hour, depending 
on the fl ow of news on a given day.

Readers will fi nd new sections and applications 
on the site. The Business & Economy section 
features a new application to call up stock quotes. 
Visitor’s Information will feature a calendar of 
events throughout the island during the month, 
including festivals and concerts. New sections 
include Special Reports, Lifestyle and People.

Another new feature is the Business Store, 
where readers can subscribe online to the print 
and Web versions of CARIBBEAN BUSINESS 
and order related publications, such as The Book 
of Lists and special studies and reports prepared 
by the newspaper’s staff.

“We want to give our readers accessible, up-
to-the-minute information at the time and place 
they want it,” said Casiano Communications 
Executive Vice President Víctor Montilla. “Our 
website ad campaign message says it all: Today’s 
fast-paced business world waits for no one.”

Business owners interested in advertising in the 
print and internet versions of CCI’s fl agship pub-
lication will now be able to download the news-
paper’s media kit in zip format. The kit includes 
rates and advertising contact information. 

Subscribers to the print version of the weekly 
newspaper will have access to the page-turning 

electronic version of the print newspaper, which 
allows readers to zoom into stories as they were 
published. Another feature allows subscribers to 
download the digital version of the newspaper to 
their laptops, smartphones and tablets.

“This is useful when traveling on a plane, where 
there is often no Wi-Fi signal, or when you’re 
on vacation at a hotel and want to relax on the 
beach,” he said.

For businesses that pay for the service, ads 
appearing in the electronic version of the print 
newspaper can also be interactive, allowing read-
ers to access video commercials as well as email 
and social-media contacts.

“This takes product advertising to another lev-
el,” Montilla said.

Smartphone and tablet owners can access a mo-
bile version of CCI’s fl agship publication, which 
includes local, national and international news, 
as well as the newspaper’s columns. 

The number of Internet users in Puerto Rico 
climbed to more than 1.5 million in early 2010, 
or 45% of the population 12 years of age and 
over, according to an Estudios Técnicos survey 
conducted in March-April 2010 and commis-
sioned by the Puerto Rico Sales and Marketing 
Executives Association.

This was up from 33% in 2005, making for 
an annual growth in Internet users of 9.3%. The 
study projected that the proportion of users could 
reach 60% by 2015.

Many cellphone carriers report that more than 
half of their sales consist of smartphones, which 
have Internet access. A 2009 Estudios Técnicos 
survey said that 46% of respondents consider the 
smartphone their most important working tool. �

CARIBBEAN BUSINESS upgrades online edition
Now available on smartphones and tablets; featuring new sections,
travel-friendly reading, Business Store and interactive advertising

CCI Executive Vice President Víctor J. Montilla and CCI Digital Media Director Isayma Morales 
review CARIBBEAN BUSINESS’ revamped website.
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With a hands-on approach and a competitive 
fee structure, LPG CPA, P.S.C. has quickly 

made a name for itself in the business-consulting 
and accounting industry since it was founded in 
2009 by Luis Santiago Pagán, Pedro Rosario Mar-
tínez and Gabriel Méndez Iguina. Now entering 
its third year, the fi rm is ready to establish itself 
as one of the island’s top accounting and consult-
ing fi rms.

“We are going to continue growing, keeping our 
current clients and picking up new ones,” Méndez 
Iguina said.

LPG’s services include accounting and auditing, 
tax consulting and compliance services, as well as 
business consulting. One of its areas of expertise 
is internal controls, including information technol-
ogy (IT) and operational and fi nancial controls.

“We sit down with clients to fi rst help them doc-
ument their internal controls, then we help them 
strengthen them so they can have a strong-controls 
infrastructure,” said Rosario Martínez, who ex-
plained both industry and regulation are moving 
in the direction of stronger internal controls.

Organizations strengthen their internal controls 
to comply with regulations; however, the benefi ts 
of strong controls extend to increasing effi ciency 
and reliability and increasing an organizations’ 
credibility, Santiago Pagán explained.

One of LPG’s internal-controls consulting offer-
ing is preparedness for the Statement on Auditing 
Standards No. 70: Service Organizations (SAS 
70).

SAS 70 is an auditing statement issued by the 
Auditing Standards Board of the American Insti-
tute of Certifi ed Public Accountants, which pro-
vides guidance on assessing the internal controls 
of a service organization, or an organization that 
provides outsourcing services that have an impact 
on their customers’ control environment.

Remaining in the vanguard of its industry, LPG 
already is prepared for the Statements on Stan-
dards for Attestation Engagements No. 16 (SSAE 
16), which becomes effective June 15 and replaces 
SAS 70.

Following its hands-on mentality, LPG has been 
preparing clients for changes from SAS 70 to SSAE 
16, which will include a requirement for manage-
ment’s representation of internal controls.

“One of LPG’s strengths is the variety of our 
professionals, experts in: internal controls, fraud, 
IT [information technology], accounting, auditing 
and taxes. This variety allows us not only to audit 
and consult on internal controls, but also imple-
ment an effi cient and integrated internal controls 
structure,” Rosario Martínez said. �

LPG brings hands-on approach to internal controls


